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SPORTS NIGHT

Steve Kemble scores with a sleek Dallas Cowboys' to-do
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TEAM COLORS Describing
the Sradium Cluby as “very basic
and masculine in its design,”
Kembhle identifies one of the
event's biggest challenges as
transforming the space into an
acmosphere [it for an A-lisc
excravaganza. To make chings
even more difficule, a bar mite-
vah being held in the club the
night before the Ring of Honor
event meant load-in couldn’c
take place until 2 a.m. event day.
With carpet to be laid before any
other setup could occur, the time crunch
was thae much more daunting.

Pressured as dhey were, @ team of 72
event pros stormed the club in the wee
hours, turning the “vanilla venue” into a

“chic nightclub™ per che requese of

Cowboys marketing vice president
Charlotte Anderson Jones, according to
Kemble. They began by draping the
walls of the club in silver fabric and cov-
ering brick columns wich Foam-Cor,
painced seeel gray and hic with lighting
in breakup pacterns, to create a metallic
CNVITONMEnt.

“Iam a firm believer that if you want
to be successful in today’s event mar-
ketplace, you need ro incorporate lots
of branding elements into the event,”
Kemble says of his design concept,
which was based on a palecte of blue,
silver and whire—rthe Cowboys' tecam
colors. Branded design elements
included 12,000 square feet of cusrom-
designed carper in the team colors,
shipped from a mill in North Carolina.
A “Walk of Fame™ runner inlaid into
the carper featured cach of the
Cowboys' 17 Ring of Honor inductess.
Also on hand, and on brand, was an
assorement of sleck silver furnicure
including round-back chairs with the
football team’s logo applied to the chair
backs, courtesy of Dallas-based Fun
Factory Decorations and Special
Events. Serpentine metal tables and bar
stools from Orlanduo, Fla.-based Unigue
Oprion and blue-light acrylic lamps
from QOrlando-based Ice Magic com-
pleted the venue's modem makeover.

PLAYTIME With the acrival of the
cockeail event’s kickoff, security was
super-tight, Kemble notes. “It is not
every day chae you have the ultimate mix
of spores celebrities, social swells and
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Miniature Black Angus Burgers
Grilled to Order and Served with
Freshly Fried Potato Chips in
Texas Stadium Concession Cups

European, Organic and
Caesar Salads

Tuscan Flatbread Panini with
Roast Beef, Havarti Cheese and
Arugula

Ginger Beef Skewers, Spicy
Chicken Stir-fry, Vegetable Fried
Rice and Crispy Wonton Strips
Served in Miniature Chinese
Takeout Containers

Eal zone: A cupcake station scores with
guests (top); lighting pattems add drama to
the room’s support columns (above).
business ritans under one roof,” he
explains. “Trust me, we had so much
security on the door, it would have been
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easier to crash a parey at the
White House.” Once they passed
the parcy’s three layers of inspec-
tions and approvals, guests were
treated o ears rurned out by the
Sradium Club’s in-house catering
department, headed by Amy
Phillips—"one of the best cater-
ing professionals in the country,”
according to Kemble. Treats
included “an Asian fusion stacion
that was wildly popular with the
ladies, while the jocks loved the
sliders with cheese that were
being grilled to order,” the designer
recounts. Another huge hit: the soiree’s
“make your own” cupcake station, where
guests could choose among a variety of
cakes and precry chem up with Cowboys-
branded roppings. “The sight of these
big, beefy football players decoraring and
eating cupcakes was priceless,” Kemble
says.

Oeher highlights incluced a custom
video loop showing highlights of the
honared players on 22 monitors placed
throughour the even, as well as a perfor-
mance from high-energy band Dance
Express, provided by Orlando-based T.

Skorman Productions.

LASTING IMPRESSION
Kemble, a Dallas event scene fixture
and major player in the creation of The
Special Event 2006 in Dallas, counts
the Cowboys event as the highlighr of
a very busy week. Among the week's
commitments were six events for the
opening of « San Antonio shopping
center, and an appearance on his FOX
nerwork relevision segment “Stylin®
Steve,” where he named the best and
warst dressed of the previous night's
Emmy Awards,

Kemble also calls the event one of
the most gratifying he’s worked on. “lr
was an incredible adrenaline rush to see
the guests' faces as they entered che
evenr,” he says. I fele like I had won
the Super Bowl! They said, “Wow!"
They said, “Ah!" And the ultimate
compliment was when they said they
should leave the club like this all the
time,” W
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