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Jacqueline Augustine

is a writer and financial
advisor assistant. A wed-
ding and design fanatic,
Jacqueline likes to keep
abreast of the latest
trends. In her spare time,
Jacqueline enjoys read-
ing, dance, travel, yoga,
and all things Broadway.
She lives in Milwaukee, Wisconsin with her
fiancé Dan and their many pets. Read her
insight as a bride on page 7.

With a degree in
Communications, Nems
Scarim knows people.
Her genuine love for
| human beings led her to
own an award-winning
' 4 catering company for 10
L84 years, work in restau-
rants for over 20, and
serve on local and national boards in the
event industry. Today, her company, Agen-
cyNEMS manages established and rising
stars in the music industry. Nems is back at
it; marketing, handling, advising, negotiat-
ing, booking, encouraging, nodding, saying
no-ing and making-sure-ing her clients are
making the very best decisions to catapult
their careers into stardom. In all reality, her
job mainly consists of asking “where did |
put my phone” for the eleventy-kaijillionth
time. Read her advice on evergreen content
on page 24.

" Steve Kemble, “Amer-
~ica’s Sassiest Lifestyle
Guruy,” has been the
go-to expert for high
profile events, weddings,
fashion and all things
lifestyle and fabulous.
For more than two de-
cades, Steve has execut-
ed countless corporate
events, weddings, and celebrity functions,
throwing parties for everyone from Presi-
dent Obama to the Dallas Cowboys. Steve
has served as International President of
ILEA, and he has received over twenty-five
industry awards including: ILEA Volunteer
of the Year, the MPI International Planner
of the Year, the NACE National Affiliate of
the Year, The Special Event Gala Lifetime
Achievement Award, and the Event Solu-
tions Hall of Fame Award. Read his expert
advice on trends on page 9.

Jacqueline Vazquez is a
passionate entrepreneur,
international wedding
and event planner, lead-
ing educational expert
in the industry, and
international speaker.
She earned her Master
Wedding Planner desig-
nation in 2013 and has
held ABC leadership roles including Local
Networking Director, NY State Manager,
and most recently the ABC Outreach Direc-
tor. Read her insight on page 21.

Jessica English is the
owner and editor of
Apple Brides, the lead-
ing wedding resource
for couples getting
married in the Pacific
Northwest. She spear-
heads both the digital
and print publication of
content on a daily basis
to assist couples in their planning journey.
She also works as an event planner in the
areq, and has been an ABC member since
2014. Read her advice on styled shoots on
page 16.

Teddy (Lenderman)
Perry has been in the
wedding industry since
1985 when she opened
Bearable Weddings
& Special Events. LLC.
Teddy is one of 52
, " Master Bridal Consul-
" - tants™ in the world
= i the Association of
Bridal Consultants. She
is the author of The Complete Idiot's Guide
to the Perfect Wedding, lllustrated. To date,
the book has sold over 175,000 copies
world-wide. Teddy is married to Robert C.
Perry of Greencastle. She has two married
sons, and five adorable grandchildren who
make life so much fun. Read her opinion
on the benefits of emeritus membership on
page 20.
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ABC DIRECTOR LISTING
President, David M. Wood Il

Director of State Managers,
Beverly Ann Bonner, APR, MWP™
beverlyann@weddingbeautiful.com

Director of Operations, Elayne Anderson
info@BridalAssn.com

Director of Outreach, Jacqueline Vazquez, MWP™

Director of Education, Shelby Tuck-Horton, MWP™
Shelby @ExquisiteExpressions.com

Director of Ethnic Diversity, Lois Pearce, MWP™
lois@beautifuloccasions.com

Director of Annual Conferences,
Carmen Mesa, MWP™
carmen@carmenmesaevents.com

Member Services, Nicole DaSilva
corp@BridalAssn.com

Membership Services, Annemarie Steiner
Members@BridalAssn.com

ABC Office

1.860.355.7000, fax 1.203.775.0037,
www.BridalAssn.com, 632 Federal Road - Suite 2,
Brookfield, CT 06804.

Social Media
www.facebook.com/AssocBridalConsultants/

ABC CODE OF ETHICS

Our ABC members agree to:

e represent each client fairly and honestly,
providing all agreed-to services in a timely and
cost-efficient manner.

e establish reasonable and proper fees for services
and provide written estimates to each client.

e use honest, factual advertising.

e deal with employees and clients fairly, in an
unbiased manner.

e disclose to clients any payments received from
suppliers.

e operate an establishment that is a credit to the
community.



FEATURE | TRENDS

WEDDING TRENDS: CELEBRATE YOUR OWN STYLE IN 2020

First and foremost what-
ever the trends, remember this
is the couple’s day and their
wedding should be about
them and showcase what
makes them unique. As plan-
ners, we should always encour-
age our couples to put their
own personal stamp on their
wedding regardless of what's
hot at the moment.

BARRETTES & BROOCHES

Veils are here to stay, but the
barrette has taken over the ti-
ara as the hair jewelry to have.
Many brides are also using
fabulous heirloom brooches in
their tousled tresses. For hair
the trend of effortless hands off
hair continues to grow, with the

undone bun & la Meghan Mar- &

kle being especially popular.

GRAZING TABLES

The trend of late night snacks
has been around for a while,
but now we are seeing a
movement from mini burger
and fries in a cone to late night
grazing tables with fabulous
charcuterie boards featuring
cheese, crackers, nuts and fruit.

SELF-SERVE REFRESHMENTS

Self-serve refreshments are

a fabulous and fun trend!

From Champagne and beer
served via wall mounted taps
to signature drinks mixed up

in cut-crystal dispensers, cre-
ative drink stations with flowers,
fresh fruit, signage, decorative

straws, risers and more are
always appreciated by your
guests. Additionally on the
plus side, this trend could save
you the cost of a bartender or
two!

GO BIG

As they say, go bold or go
home! Couples are creating
more and more social media
worthy moments in the form of
gigantic balloon walls, fire-
works, and dramatic hanging
overhead alter pieces.

cake tiers being used to show-
case blooms or a monogram,
as spacer tiers, or simply to
create a focal point. Addition-
ally, trends to truly make your
cake Instagram worthy consid-
er cakes with brush strokes or
dripping icing. As the decade
progresses | think you will also
see more non-cakes, items
such as doughnuts, cupcakes
and cookies.

FLORAL

Blown out or a single color
grouping, the classic quintes-

§ sential rose is making a come-

back. The flower known as the
symbol of love gives any spe-

illf cial occasion a romantic feel

¢ Phptgi credit: EZ Party Time

SUSTAINABLY STYLISH

A trend that is sure to con-
tinue through the decade is
eco-friendly weddings. Con-
sider composting flowers and
food after the event to using
wedding stationery composed
of recycled paper to asking
your caterer to source local or
organic produce.

WEDDING CAKES

The biggest trends | am seeing
in Wedding Cakes is acrylic

| that will never go out of style.

TAKE A SEAT

5 Wedding reception lounges

ranging from vintage to mod-
ern have become a popular
thing in recent years and the
trend is forecasted to become
even bigger in this decade.
It's a great way to give wed-
ding guests a place to relax,
engage in conversation, and
enjoy delicious bites. From ta-
bles and chairs to buffets, bars,
rugs, lamps and sofas are all
ways to create a fabulous and
distinctive look for your wed-
ding.

BIG GOWNS

The sexy silhouette gown will
always be around, but a trend
| love seeing return is the wed-
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ding ball gown. Also we are  GET LIT PLANNING

seeing the return of sleeves  More and more couples are Long gone are the days of
exaggerated with sheer fabrics, eqjizing that you can setthe  planning a wedding for two
volume, draped, embellished  {5ne and mood for your big years. Planning a wedding in 6
and in lace. Additionally a day by using various elements to 8 months is a growing trend
trend | see coming on'strong  of jighting. Lighting allows you and one | personally love. If
for this decade is brides chang- {5 showcase various elements couple thinks that can’t hap-

ing into jumpsuits, like the one g create different atmo- pen, take the opportunity to
Real Housewives of Dallas star - spheres throughout the course  explain to the them the ben-
LeeAnne Locken wore. of your wedding and recep-  efits of hiring a professional
' ' tion. | especially like the mix planner who can definitely
of hanging pendants, lamp- make it happen.

shades and chandeliers.

| GENDER MIXED WEDDING
PARTIES

Instead of all-female brides-
maids and all-male grooms-
men couples are selecting the
people they truly want stand-
ing by their side. In the coming
decade, look for more Males
of Honor and Best Women.

-Steve Kemble,

America's Sassiest Lifestyle
Guru

oto credit: Cregofy Martin
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In The Heart Of SoCal

Ballroom Space For Up To 850 Guests
Outdoor Pool

Complimentary Shuttle To SNA Airport
Multiple Outdoor Event Spaces
Bristol Palms Californian Restaurant

Memories Are Made Here.
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